olaris Vividata - Shopping at Major Stores Report

Market Analytics + Intelligence

Benchmark West Vancouver
. North Vancouver
Attribute (CSDICY, BC) (CSD/DM, BC)
Value Percent Value Percent Index
Population of Age 15 and Up 51,426 39,463
Major Stores
Major Stores - Canadian Tire 23,486 | 45.67% 23,422 | 59.35% 130
Major Stores - Costco 24,123 | 46.91% 21,778 | 55.19% 118
Major Stores - Jean Coutu 408 0.79% 290 0.73% 92
Major Stores - Home Depot 14,205 | 27.62% 15,478 | 39.22% 142
Major Stores - Hudson's Bay 18,461 | 35.90% 16,741 | 42.42% 118
Major Stores - Loblaws/Loblaws Superstore 11,239 | 21.86% 9,711 | 24.61% 113
Major Stores - Shoppers Drug Mart/Pharmaprix 30,640 | 59.58% 25,660 | 65.02% 109
Major Stores - Walmart 28,211 | 54.86% 24,133 | 61.16% 111
Major Stores - Winners/Home Sense 15,592 | 30.32% 13,803 | 34.98% 115
Major Stores - Winners/Home Sense/Marshalls 16,199 | 31.50% 14,692 | 37.23% 118
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Index Description
>=180 Extremely High
>=110 and <180 High
>=90 and <110 Similar
>=50 and <90 Lower
<50 Extremely Low

Powered By: Polarisintelligence.com
Data Source: Manifold Data Mining Inc.

This report is based on consumer demographic and behaviour data products at the 6-digit postal code level. No confidential
information about an individual, household, organization or business has been obtained from Statistics Canada or Numeris.
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